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Agenda

Defining Viral Marketing (Susan)
Cases (Andy, Chris & Gary)
Discussion (Everyone)



Viral Marketing = 

Viral
An idea has the POTENTIAL to “go viral”

+
Marketing

A defined business objective
Example: Weird Al 
http://www.youtube.com/watch?v=-xEzGIuY7kw

http://www.youtube.com/watch?v=-xEzGIuY7kw


Message, not Media

The key is the GOOD idea
A breakthrough idea will spread regardless
A good, even mediocre, idea benefits from 
stellar execution
A bad idea… is a bad idea

No matter how slick the video is….
No matter how much money you spend

Men With Cramps http://www.menwithcramps.com/



YouTube….
Viral Marketing’s Typhoid Mary?



Ethical considerations

Lightbrights on bridges
Full disclosure



Take Your “C”

Community
Compelling

Comedy
Charity
Contest



Examples

Will it blend? 
http://www.youtube.com/profile_videos?user=Blen
dtec&page=1
Campbell’s Chunky Click for Cans, 
http://www.chunky.com/clickforcansvote.aspx?sho
wresults=1

http://www.youtube.com/profile_videos?user=Blendtec&page=1
http://www.youtube.com/profile_videos?user=Blendtec&page=1
http://www.chunky.com/clickforcansvote.aspx?showresults=1
http://www.chunky.com/clickforcansvote.aspx?showresults=1


Case Studies

Google
Coca Cola & Mentos
XBox Colony
AXE 
Miller’s Beer Cannon



Google: The Medium is the Marketing
Google

It’s Viral By Nature
Google users tell other people to use Google _____

It markets to its audience by itself
Google’s own media costs nothing

It only spends to build brand/mind share
How often do you see a Google “ad”
Google uses the media, the audience and the users

It is part of our “language” in every language
Who hasn’t suggested they Google something

Each new Google app is marketed by Google, on Google, 
to Google customers

A self inventory comparative is the cable industry



Microsoft/Xbox

• Generated a groundswell of anticipation for the 
launch of the new console within the hardcore 
gaming community

• Created a fun, authentic intellectual treasure-hunt 
game, Colony, that encouraged collaboration 
among gamers, could grow organically, and would 
ultimately reward “winners” by providing them 
access to a pre-launch video with Xbox creator, 
Jay Allard

• The Colony game encompassed 16,000 teams and 
110,000 individual players who were actively 
engaged during this two-month program  

• Xbox 360 received 746,012 site visits on the night of 
the preview Webcast and within a few days had hit 
1 million.  The site achieved an incredible 165,503 
Webcast downloads/streams from launch until the 
following morning, far surpassing the original goal of 
50,000



How Colony Worked

Street art in 20 
cities worldwide

Led gamers to a cryptic 
website hosted by 
“gamem8ker”

Where they formed 
up “colonies” to solve 
daily online and 
offline challenges

That eventually 
unlocked a 7 minute 
web cast premiering 
hours before the 
“official” unveil



Unilever/AXE

http://www.myspace.com/countyourclicks


Discussion



Contact Us

Andy Abramson
aabramson@comunicano.com, 858 523 1800

Susan Getgood
sgetgood@getgood.com, 978 562 5979

Gary Goldhammer
gary.goldhammer@edelman.com, 714 749 8967

Chris Heuer
chris@socialmediaclub.com, 408 834 0884
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